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THE FUTURE IS ABOUT A NERVOQUS SYSTEM

“A nervous system is not made to think but to act”
Henri Laborit

Synapses: interface + speed

Must reach all organs: beyond the nerves, the
organism
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A NEW WAY TO LOOK AT FOOD PRODUCTION



MORE PRESSURE TO COME ON AGRICULTURE
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THE WAY OF THE FUTURE
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PRECISION TECHNOLOGIES = SUSTAINABILITY
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« Crop protection output/input chains




PRECISION IS A GAME CHANGER

From
guantitative to From product From price to
gualitative to service value

From B2B to
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growth value chain




RECONCILING FOOD PRODUCTION WITH
ENVIRONMENT AND CONSUMER DEMANDS



PRODUCTION & ENVIRONMENT
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FOOD AND HEALTH
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TRANSPARENCY: DATA FOR TRUST
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ADAPTING OUR ATTITUDE






THE MINDSET OF THE FUTURE
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